Tools and Tactics to Engage your
Membership Community
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Understand needs
Segment

Make them feel special

Make the most of what you

have
Personalisation

Do less, be more specific
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COMMUNICATIONS

New Members
Renewals

IMain contact points

HELLOX

Find out about them
Talk them through relevant

benefits and follow up




Onboarding email programme

WEEK 0 TO WEEK 52/56 (dependent on end point) WEEK 42 to WEEK 56
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Engaging our Members 365

The annual event comes once per year, how do we keep the conversations going?

e The move to digital

e Doesn’t always have to be transactional activity — emotional/experience related too

e We can track what our members click on and what events they book —what we really
want is for them to be involved so that there is also an emotional connection






Special Interest Groups
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Events
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Social
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Matchmaking
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Campaigns
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Your Content
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Their Content
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Technology
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Training
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Awards
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Welcome Ben,

On this page you can e hat the IABM website is working for you by updating your preferences and details

DEMONSTRATE
VALUE

you can ee key messages designed exclusively for you

IABM Member Benefit Statement Lbm

¥ Digital Limited 01-01-2010
Gold Member 31-12-2021

My Member Benefit Statement

Track your membership usage in realtime.

VIEW IN REALTIME

Your BaM Slider™ Virtual Watch List

View your saved Bam Slider companies and share

with colle

VIEW AND EDIT

Your Profile

Make sure your details are fully up to date

VIEW AND EDIT

IABM Member Benefits

VIEW AND EDIT

Create your personalised IABM
content experience

Update
we have your my

Recent Activity

ty viewed articles et

VIEW ACTIVITIES

E-Learning Courses

View your e g courses (where available)

VIEW AND EDIT

VIEWY E-LEARNING COURSES.

14i5bm
BaM LIVE!
CatchUP

Benefits Summary
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Benefit Statement De

e Tellthem!
e Internal alerts
* Marketing

Silver IABM Members pay £900
for their membership and on
average use benefits to the
value of £3,800 over 12 months

elegate at an IABM Event
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Total Value

Continued




10 NOV 2022

All things Membership

Specialist Meeting

Online | 45 mins

Discuss all things membership: Engagement,
Retention, Recruitment, Communicating value &
more...

P 4 H66%

GUILD

Member Associatio
Collective (MAC)

INVITE TO GROUP. EVENTS

# What events do you attend? &3
Lisa: I've got a couple of complimenta..

Welcome please read and introduce
* yourself

# Jobs Thread

Event Platforms
Lisa: An intro would be amazing thank..

Member Surveys

&) NEW CONVERSATION

07:59

P 4+ He6%

& Member Surveys

Lisa
How often do you survey your
members and what platforms do you
use?

I am very interested in this question as
we need to ask ou nembers
about which new activities t hey would
like to see the Library providing for
them and the wider communities the
Library is seeking to attract. Survey
Monkey sounds that it might be a good
platform but | have no experience in
using it. Any advice?

L is an expert here and
will hopefully be able to provide some
advice
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THANK YOU

Email
lisa@dovetailcreative.co.uk



